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FOR IMMEDIATE RELEASE

NATIONAL GAMBLING BOARD URGES THE PUBLIC TO REPORT NON-COMPLIANT
GAMBLING ADVERTISING

Pretoria, 04 December 2025

The National Gambling Board (“NGB”), as mandated by the National Gambling Act, 2004 (Act
7 of 2004) (“National Gambling Act”), to ensure that members of the public who participate in
any licenced gambling activity are protected, has observed the increasing prevalence of
gambling-related advertising that contravenes the National Gambling Act, 2004 (Act 7 of 2004)
and the National Gambling Regulations, 2004.

The National Gambling Act regulates the advertising of gambling activities in South Africa. In
particular, section 15 of the National Gambling Act prohibits;

i. any form of gambling advertising or the promotion of any gambling activity in a
misleading manner;
ii. advertising or promoting any gambling activity that is unlawful in terms of the National
Gambling Act;
ii. targeting minors or advertising or promoting gambling or related activity as available to
the public free of charge or at a discounted rate.

The NGB further notes that these contraventions increasingly occur through gambling content
shared by influencers or through digital channels without the required regulatory approvals.
Any advertisement of a gambling activity or licensed premises at which gambling activities are
available must include a statement warning against the dangers of addictive and compulsive
gambling.

“Gambling advertising or the promotion of any gambling activity in contravention of the
National Gambling Act contributes to increased gambling-related harm and exposes
consumers to illegal operators who are not subject to regulatory oversight” says Acting Chief
Executive Officer of the NGB, Mr. Lungile Dukwana.

Subsequently, the National Gambling Board calls on members of the public to identify and
report any misleading or non-compliant gambling advertising encountered across media
platforms, including social media, online websites, print, radio, television, and outdoor
promotions.

Members of the public are requested to identify and report to the National Gambling Board
any gambling advertisement or promotion that displays one or more of the following
characteristics:
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¢ Gambling advertisement or promotion of any gambling activity in a false or misleading
manner;

e Gambling advertisement or promotion of any gambling activity that is unlawful in terms
of the National Gambling Act or applicable provincial law;

e Gambling advertisement targeted at or attracting minors;

e Gambling advertisement or promotion of any gambling activity or related activity as
being available to the public free of charge or at a discounted rate contrary to the
National Gambling Act, as an inducement for gambling.

Regulation 3 of the National Gambling Regulations, 2004 requires that advertising must not
contain lewd or indecent language; images or actions; portray excessive play; contain claims
or representations that persons who gamble are guaranteed personal, financial or social
success; represent or imply that winning is the probable outcome of gambling; represent or
imply that the more or longer one gambles, the greater the chances of winning or that gambling
is likely to make players' dreams a reality; and portray or contain persons or characters
engaged in gambling who are, or appear to be, under the age of eighteen years.

Members of the public are reminded of the following:

¢ Print media, text message, cellular phone or similar device and billboards must
display a warning against the dangers of addictive and compulsive gambling; the
name, toll-free number, and slogan of the National Responsible Gambling Programme;
and a reference to the fact that only persons of the age of eighteen years or older may
lawfully participate in gambling.

e Video and TV adverts must be published in visual format so that each National
Responsible Gambling Programme slogan appears in a legible and noticeable format
for at least three seconds.

o Radio adverts or voice messages on a telephone sent to the public must be
published so that each National Responsible Gambling Programme slogan is in a
clearly audible format.

e Gambling advertising must not be placed in media primarily directed at persons
under the age of eighteen years; venues where the majority of the audience may
reasonably be expected to be under the age of eighteen years; or outdoor displays
directed at schools, youth centres, technikons or university campuses.

Consequently, gambling advertisements that fail to meet the above-mentioned requirements
are non-compliant and subject to enforcement action. The Acting Chief Executive Officer of
the NGB, Mr. Lungile Dukwana further says, “ The National Gambling Board, therefore urges
the public to support national compliance efforts by identifying and reporting suspicious,
harmful, or misleading gambling advertisements and promotions. Public vigilance is essential
in assisting the gambling regulators to identify and remove non-compliant gambling
advertisements and promotions. This will ensure that the principles of fairness, integrity,
regulatory certainty and consumer protection are upheld in the gambling industry.”




HOW TO REPORT ILLEGAL OR NON-COMPLIANT ADVERTISING

Members of the public can report suspected illegal or non-compliant gambling advertising
through the following channels:

¢ Email: advertisingcompliance@ngb.org.za

When reporting, the public is encouraged to provide:
o A screenshot or copy of the advertisement (if available);
e The platform or location where the advertisement appeared;
o The date and time it was observed,
e Any additional information that may assist in the investigation.

All reports will be assessed by the National Gambling Board and, where appropriate, referred
to Provincial Licensing Authorities for further action.

Commitment to Responsible Gambling

The NGB remains committed to ensuring that the gambling industry operates fairly,
transparently, and in accordance with national laws. This includes enforcing strict standards
for advertising to protect minors, promote responsible gambling, and prevent unlawful
gambling practices.

For more information on responsible gambling and regulatory requirements, please visit the
NGB website at www.ngb.org.za.

THE END

ABOUT THE NATIONAL GAMBLING BOARD

The National Gambling Board (NGB), an agency of the Department of Trade, Industry and Competition (dtic), was established in terms of the
National Gambling Act, Act No 33 of 1996 which was repealed on 01 November 2004 by the National Gambling Act, 2004, (Act No 7 of 2004) ('the
Act'). The Act makes provision for the oversight of matters relating to casinos, bingo, betting and wagering and Limited Payout Machines (LPMs),
and promotes uniform norms and standards in relation to gambling throughout South Africa.

The strength of the NGB is informed by multiple decades of regulating a gambling industry which was fragmented with low credibility from the pre-
1994 era. Its performance outcome is an effectively regulated and continuously supervised gambling industry, which is a significant economic sector
that upholds national and internationally recognised standards of compliance and consequently national and international industry reputation.

The NGB is a regulator with concurrent competencies with the provincial gambling regulators. Its work is to ensure harmonisation and consistency
with the National Gambling Act and its statutes. The NGB provides a stable environment within which the gambling industry can grow its operations
for the benefit of all.

Additionally, the NGB prioritises broad-based public education around illegal gambling and responsible gambling in the best interest of the South
African public, balancing a capable state, with the economic growth of the industry and social cohesion.

Vision
To position South Africa as the pre-eminent jurisdiction with an exemplary and effectively regulated gambling industry.
Mission

Lead the regulation of the gambling industry in the fulfilment of the National Gambling Act, 2004, through an effectively regulated and supervised
gambling industry that upholds domestic, continental and internationally recognised standards of compliance.
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